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Q2 2014 reflects a significant improvement on an y-o-y 
basis (BOI score of 49 in Q2 2014 versus 31 in Q2 
2013); however the BOI has moderated by a single point 
compared to the previous quarter (when the index had 
reached a two year high); . The indicator continues to 
register a favourable outlook as many businesses expect 
to get new projects in the second quarter. The survey 
shows that a higher business confidence on selling pric-
es is  offset by lower optimism levels for profitability and 
hiring. The BOI for selling prices is 8 points higher than 
the previous quarter while the profitability optimism is 
lower by 4 points compared to the previous quarter. The 
BOI for hiring reduced by 18 points to 50 since 8% of the 
respondents are planning to reduce their employee 
count to cut costs, whereas in the previous quarter none 
of the respondents were planning to reduce the number 
of their employees.  
 
The survey indicates a moderation in the hydrocarbon 
sector’s business environment outlook; 53% of the firms 
in Q2 (compared to 60% in Q1) do not foresee any nega-
tive factors impacting business operations. Increasing 
competition is the most critical challenge impacting busi-
nesses, as cited by 13% of the firms, followed by availa-
bility of skilled labour (cited by 10% of the respondents). 
Government regulations and an increasing cost of raw 
materials were cited as a concern by 8% and 7% of the 
respondents, respectively. 
The survey also points to a weakening in the hydrocar-
bon sector’s investment outlook with 55% of the compa-
nies citing expansion plans compared to 63% in the pre-

vious quarter. 
 
 
Non-Hydrocarbon Sector 
 
The Saudi Arabian economy is expected to perform well 
throughout the coming quarters, on the back of contin-
ued strength of its non-hydrocarbon sector economic 
activity. The non-hydrocarbon sector will be spurred by 
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Saudi Arabia BOI Q2 2014 
 
Hydrocarbon Sector 
 
Saudi Arabia’s overall hydrocarbon GDP contracted by 
0.6% in 2013, however it is expected to post modest 
gains in 2014. The contraction in 2013 was due to a de-
cline in crude oil production (from an average of 9.76 
million bpd in 2012 to 9.64 million bpd in 2013 according 
to OPEC data). However, an increase in natural gas liq-
uids and natural gas output offered some offsetting sup-
port to the sector. Crude oil output is expected to remain 
at elevated levels for the first half of this year given on-
going supply disruptions  in Libya, Iran and few other 
countries in the MENA region and expectations of a re-
covery in global demand for crude. The Kingdom’s oil 
production increased from 9.64 million bpd in 2013 to 
9.77 million bpd in January 2014 and 9.85 million bpd in 
February. Oil output is expected to remain high in the 
short run on the assumption that problems in other pro-
ducing countries are likely to persist. These outages are 
likely to gradually get resolved during the course of the 
year and will lead Saudi production to ease back. De-
spite the easing in production, the average output for 
2014 should be higher than last year, and this should be 
enough to give a boost to the oil GDP.  
 
The average monthly OPEC basket inched up from US$ 
104.71 per barrel in January to US$ 105.38 per barrel in 
February as cold weather, supply disruptions and geopo-
litical factors helped to push oil prices higher. The 
monthly OPEC basket prices dipped to US$ 104.15 per 
barrel in March, pressured by growth concerns in China, 
moderate temperatures that reduced the need for heat-
ing fuels and rising crude stocks in the US.  
The oil and gas sector could face downside risks with 
the expected return of Iranian crude to international mar-
kets, which is likely to reduce demand for Saudi oil. With 
additional supply from Libya combined with gains from 

North American supply, international prices could come 
under pressure towards the latter half of 2014.  
 
The hydrocarbon sector’s business optimism index for 

Non-Hydrocarbon sector - Composite BOI 



 
The manufacturing, trade & hospitality and transport & 
communications sectors have reported an improved out-
look for the second quarter of 2014, while the construc-
tion and finance, real estate & business services sectors 
have witnessed a moderation in the outlook. At an over-
all level, all the sectors reflect a high optimism for the 
next quarter, with trade & hospitality sector being the 
most positive (with the highest composite BOI at 53) on 
the back of an increase in expectations on all parame-
ters. 
 
The survey findings also indicate that businesses hold a 
stable business environment outlook for the second 
quarter as 62% of them do not expect any obstacles in 
the coming quarter, while government regulations/
policies is the most important challenge cited by 14% of 
the firms, followed by competition (cited by 10% of the 
firms). 
 

Saudi Arabian companies have pulled back their expec-
tations with respect to investment in business expan-
sion; 47% of the firms plan to expand their business in 
Q2 compared to 59% in Q1 2014.  
 
 
Sector Analysis 
Manufacturing Sector 
Manufacturing firms in Saudi Arabia have displayed a 
steady outlook with respect to their business expecta-
tions since Q3 2013; the composite BOI stands at 49 in 
Q2, just a point higher than in Q1, but at the same spot 
as in Q3 and Q4 2013. Manufacturers expect a steady 
inflow of new projects, both from the government and 
private sectors as well as from the domestic and exports 
markets, combined with a stable economic environment. 
Demand indicators show that the BOI for Volume of 
Sales is up by 2 points to 62 in Q2 2014 as 67% of the 
manufacturing firms expect an improvement in demand 
for their products. The BOI for New Orders has in-
creased by 5 points to 63 compared to the index value in 

sustained domestic demand due to the Kingdom’s rapid 
population growth and the government's ongoing infra-
structure spending. The IMF expects real GDP to grow 
by 4.4% in 2014. However, the government's recent in-
tensification of workforce nationalisation poses a down-
side risk to the economic outlook since such measures 
are likely to add to the costs for the private sector over 
the coming quarters, leading to an increase in project 
delays, a more difficult business environment and weak-
er domestic consumption levels. In its recently an-
nounced budget for 2014, the government has slowed 
the pace of planned spending increase from 20% in 
2013 to just 4.3% for 2014. Budget appropriations will 
continue to focus on investment programs that enhance 
long-term strong and sustainable economic development 
and employment opportunities for Saudi nationals. Even 
though the government has slowed the pace of massive 
public sector spending in 2014, it will still be enough to 
keep the non-oil sector to grow and to ensure a robust 
domestic demand continues. 
 
The survey indicates a modest upswing in the non-
hydrocarbon economy, with the composite business op-
timism index up by 3 points to 50 from the previous 
quarter’s level of 47. The lift in expectations is on ac-
count of higher optimism levels for sales volumes, new 
orders and profitability.  A significant majority (70%) of 
the respondents foresee an increase in sales in Q2, 
backed by expectations of new projects / contracts and 
favourable economic conditions. This positive outlook 
has led to a 10 points rise in the BOI for Volume of Sales 
to 64 in Q2 compared to the previous quarter. Addition-
ally, the BOI for New Orders has increased from 55 in 
Q1 to 59 in Q2. Continuing the last quarter’s trend, a 
majority (65%) of the companies expect stability in their 
price levels.  
 

The higher optimism for demand has resulted in a higher 
BOI for Net Profits, the index stands at 55 in Q2 versus 
53 in Q1 with 62% of the companies expecting an in-
crease in Net Profits. The hiring outlook remains strong 
in Q2 with almost half of the firms (48%) forecasting 
higher employee numbers in the second quarter. 
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as international markets. The BOI for Selling Prices has 

improved by 7 points from 30 in Q1 to 37 in Q2. Strong 
gains in demand and price expectations have led to a 
significant improvement in the profitability outlook; the 
BOI for Net Profits has gained 20 points from 43 in Q1 to 
63 in Q2. 
 
 
 
 
 
Non-Petrochemical Manufacturing 

 
Expectations for the non-petrochemical manufacturing 
sector are almost steady, with mixed readings for the 
various parameters. The composite BOI stands at 47 in 

Q2, down one point from the Q1 score. While the BOI for 
Volume of Sales is down by 2 points to 57, the BOI for 
New Orders is up by 2 points to 60. The outlook for sell-
ing prices has posted a modest lift as the BOI has ad-
vanced from 26 in Q1 to 30 in Q2. However, the profita-
bility outlook has moderated, with the BOI losing 7 points 

Q1 2014. Price expectations are tilted towards stability 
as 56% of the firms do not anticipate any change in their 
selling prices. The BOI for selling prices is up by 5 points 
from 27 in Q1 to 32 in Q2. In line with an improved out-
look for sales volumes, the profitability outlook is also 
strong in Q2 , with the index value of 51 (only marginally 
lower than the index at 53 in the previous quarter). Con-
sistent with the trend in the previous quarter, the hiring 
outlook is positive but has moderated once again (the 
BOI has reduced by 6 points to 37 as compared to the 
previous quarter score); as almost half (51%) of the re-
spondents plan to keep their workforce numbers un-
changed. 
 
A higher number of firms (67%) as compared to the pre-
vious quarter (59%) have reported that they do not antic-
ipate any negative factors to impact their business. For 
the remaining respondents, the leading challenges are 

government regulations and competition as indicated by 
12% and 9% of the respondents, respectively. 
 
The outlook regarding business expansion has moderat-
ed significantly; 66% of the firms had reported that they 
would invest in business expansion in Q1, however this 
number has dropped to 48% in Q2.  
 
 
Petrochemical Manufacturing 

 
Business confidence levels for the petrochemical sub-
sector have witnessed a significant improvement from 
Q1 levels with the composite BOI going up from 47 in Q1 
to 56 in Q2. The gain in the composite BOI is attributable 
to higher optimism on volume of sales, new orders, sell-
ing prices and net profits. The only exception is the hiring 
parameter; the BOI for which has moderated from 40 in 
Q1 to 34 in Q2. The BOIs for Volume of Sales and New 
Orders are up from 60 in Q1 to 73 in Q2. 73% of the re-
spondents in each case anticipate an increase, while 
none of the firms in the petrochemical sub-sector expect 
a decline in either volume of sales or new orders. The 
demand is expected to increase in the domestic as well 
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compared to scores of 40 and 49 in Q1 2014 and Q2 
2013, respectively. The confident outlook is attributable 
to an improvement in expectations on all parameters, 
especially sales volumes. The BOI for Volume of Sales 
increased by 22 points to 70, with 77% of the respond-
ents expecting an increase in sales volumes on the back 
of seasonal pick-up in demand, expectations of new pro-
jects and overall improvement in market conditions. 70% 
of the firms expect an increase in New Orders, while 
only a marginal 5% anticipate a decline, resulting in a 
BOI of 65, which is 17 points higher than the score in 
Q1. The BOI for Selling Prices has improved by 10 
points to 28, with 30% of the firms anticipating an in-
crease to cover input costs. At an overall level, a majori-
ty (68%) do not plan to change the selling prices. With a 
high optimism for increase in demand, businesses are 
expecting higher profits; the BOI for Net Profits stands at 
60 compared to 45 in the previous quarter. Hiring out-
look is modestly higher, with the BOI at 43 in Q2 versus 
39 in Q1. 
 
The business environment outlook of the trade and hos-

pitality sector has improved with 63% of the firms 
(compared to 56% in Q1) indicating that they do not an-
ticipate any obstacles for their business in Q2. The lead-
ing challenges cited by this sector are government regu-
lations/policies (15%), competition (8%) and availability 
of labour (7%).  
 
The investment plans of the firms in this sector have 
moderated with 51% of the sector respondents planning 
to invest in business expansion in Q2 compared to 56% 
in Q1. 
 
 
Wholesale & Retail Trade 

 
The wholesale & retail trade segment is very upbeat 
about the second quarter as reflected by a surge in its 
composite BOI from 37 in Q1 to 52 in Q2. The increase 

to end at 48 in Q2. As a result, businesses have scaled 
back their hiring plans; the BOI has dropped by 5 points 
from 43 in Q1 to 38 in Q2.  
 
 
Construction Sector 

 
The business outlook for Saudi Arabia’s construction 
sector has moderated once again and the composite 
BOI now stands at 49. The decline is caused by a pull-
back in the expectations on all parameters. The BOI for 
Volume of Sales moderated by 2 points to stand at 58, 
however a majority (65%) of firms continue to expect an 
increase in sales in the upcoming quarter. Similarly, the 
BOI for New Orders reduced by 3 points compared to 
the previous quarter. The BOI for selling prices is sharp-
ly lower by 18 points due to a higher number (64%) of 
firms expecting stability in prices in Q2 (compared to 
57% in Q1). With respect to Net Profits, the BOI has 
slipped from 60 in Q1 to 46 in Q2. The hiring outlook 
remains strong with 60% of the firms intending to in-
crease employment in the coming quarter.   
 
The outlook for the business environment in Q2 has 

moderated with 67% of the construction firms reporting 
no hindrances to their business compared to 74% in Q1. 
Availability of skilled labour has been reported as the 
most important challenge to business operations by 13% 
of the firms, while 8% are concerned about competition 
and 7% by government regulations. 
 
Reflecting the overall moderation in outlook for the con-
struction sector, a fewer number of businesses are in-
tending to invest in business expansion in Q2 (44% in 
Q2 versus 51% in Q1). 
 
Trade and Hospitality Sector 

 
Firms in the trade and hospitality sector of Saudi Arabia 
are expecting a strong second quarter, with the compo-
site BOI for the sector posting sharp gains q-o-q as well 
as y-o-y. The composite BOI stands at 53 in Q2 2014, 
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in selling prices in the second quarter. With expectations 
of higher sales volumes, a majority (75%) of the firms in 
the hospitality segment expect higher profits, while none 
of the firms expect lower profits. The employment out-
look has also improved in line with demand and profita-
bility expectations; the BOI stands at 40 in Q2 compared 
to 25 in Q1. 
 
 
Transportation, Storage and Communication Sector 

 
Businesses in the transportation sector have reported an 
improvement in expectations for the second quarter. The 
composite BOI has gained 12 points q-o-q to stand at 49 
in Q2. This gain is attributed to higher expectations for 
sales, orders, profits and employment. The BOI for Vol-
ume of Sales stands at 73 compared to 46 in Q1, with 
75% of the firms expecting an increase in sales volumes 
in the second quarter. The BOI for New Orders has im-
proved by 8 points to stand at 47 in Q2, boosted by ex-
pectations of higher demand due to new orders from the 
infrastructure sector, growing economy and more de-
mand from new and existing customers from domestic as 

well as exports markets. The BOI for selling prices has 
decreased from 21 in Q1 to 10 in Q2 as a higher propor-
tion (80%) of firms anticipate stability in prices. The out-
look for profitability has shown a sharp improvement, 
with the BOI rising from 38 in Q1 to 68 in Q2. The hiring 
outlook has also strengthened moderately; the BOI is up 
by 6 points to 45. 
 
49% of the respondents do not foresee any negative fac-
tors affecting business operations in Q2 2014. Among all 
the sectors, this sector is the least optimistic in terms of 
the business environment due to the impact of govern-
ment regulations followed by competition and availability 
of skilled labour, as cited by 23%, 13% and 5% of the 
firms, respectively. 
 
A moderately higher number of respondents (47%) plan 
to invest in business expansion in Q2 compared to the 

is due to a strengthening of expectations on sales vol-
umes, new orders, selling prices and profits. The BOI for 
Volume of Sales has increased by 27 points q-o-q to 68, 
while the BOI for New Orders is up by 21 points to 63 on 
expectations of new projects, higher demand during the 

summer season and an overall growing market. The 
BOIs for selling prices and net profits have each gained 
15 and 13 points to stand at 30 and 56, respectively. The 
hiring outlook is almost steady, with the BOI at 43 in Q2 
compared to 44 in Q1. 
 
Hospitality 
 
The business outlook for the hospitality sector has im-
proved, with the composite BOI at 58 in Q2 compared to 
47 in Q1. The strengthening of outlook is due to higher 

scores for sales volumes, new orders, profits and num-
ber of employees. The BOI for Volume of Sales stands 
at 80 (compared to 65 in Q1), with 85% of the compa-
nies expecting higher sales in Q2. In line with the expec-
tations for higher sales, the BOI for New Orders has also 
improved by 5 points to reach a score of 75.  
 
A majority of firms (80%) continue to expect “no change” 
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increased from 20% in Q1 to 60% in Q2. The BOI for 
selling prices shed 10 points to stand at 30 in Q2 since a 
higher proportion (70% in Q2 as compared to 60% in 

Q1) of the sector respondents do not expect a change in 
prices. Profitability expectations have also improved with 

the BOI posting a 20 point rise over the Q1 score of 60, 
with 80% of the firms expecting an increase and none of 
the firms expecting a decline in Net Profits. Hiring expec-
tations show positivity, with the BOI increasing 10 points 
to 40. 
 
 
Real Estate 

 
The composite BOI for the real estate sub-sector sector 
reveals a downward trend, with the index value lower by 
11 points from 49 in Q1 to 38 in Q2. The slide is due to 
lower BOIs for sales, new orders, prices and profits. The 
BOIs for these parameters have pulled back primarily 
due to a rise in the number of respondents that foresee 
stability or no change. The BOI for Volume of Sales is 
down by 10 points to 54, while that for new orders has 
slid by 14 points to 34 in Q2. The selling prices outlook is 

previous quarter (44%). 
 

Finance, Real Estate & Business Services  
Sector 

 
The business optimism survey for Q2 shows a modera-
tion in the outlook for this sector as a higher proportion 
of respondents have cited “no change” in the parame-
ters. The composite BOI has moderated by 4 points from 
52 in Q1 to 48 in Q2. The drop is due to lower expecta-

tions for new orders, selling prices, profits and hiring. 
The only exception is the volume of sales parameter, 
which has gained 7 points q-o-q to stand at 62 in Q2. 
The BOI for New Orders moderated by 6 points to stand 
at 54 in Q2, while the BOI for selling prices reduced by 
10 points. At 53, the BOI for Net Profits is lower by 12 
points, primarily due to a higher proportion of firms ex-
pecting no change in their profits (35% in Q2 as com-
pared to 21% in Q1).  
61% of the sector respondents do not foresee any hin-
drances to their business operations in Q2 2014. Issues 
relating to government regulations and competition are 
leading obstacles for 15% and 13% of the sector re-
spondents, respectively.  
 
The overall decline in optimism has also dented the in-
vestment outlook with 45% of the respondents planning 
to invest in business expansion in Q2 compared to 65% 
in Q1. 
 
 
Finance 

 
The composite BOI for the finance sub-sector has im-
proved by 4 points to stand at 52. This rise is due to a 
higher optimism on sales volumes, number of employ-
ees and net profits. The BOI for sales volumes regis-
tered a 20 point gain, with none of the firms expecting a 
decline in demand in the upcoming quarter. The BOI for 
New Orders also plummeted by 20 points as the number 
of respondents expecting “no change” on the parameter  
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(61%) of the firms expect an increase in Net Profits in 
Q2. Hiring expectations have weakened; the BOI stands 
at 56 compared to 61 in Q1. 
Business Challenges 
 
The overall business environment in the non-
hydrocarbon sector is stable with 62% of the non-
hydrocarbon sector respondents reporting that they will 
not be impacted by any negative factors in Q2 2014. The 
top challenges faced by these respondents are similar to 
the ones faced in the previous quarter. These include 
government regulations, competition and the lack of 
skilled labour due to the country’s labour laws.  
 

 
In the hydrocarbon sector, 53% of the respondents felt 
that there will be no negative factors affecting their busi-
ness in Q2 2014. 13% of the survey respondents indicat-
ed competition to be their key business challenge while 

another 10% indicated difficulty/shortage in availing of 
labour in Saudi Arabia due to government’s labour rules 
as their key business challenge. As compared to the pre-
vious quarter, when 18% of the respondents were im-
pacted by government regulations, the second quarter 
has only 8% respondents being challenged by this fac-
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modestly lower by 7 points, while the profitability expec-
tations are sharply lower, with the BOI dropping by 26 
points from 68 in Q1 to 42 in Q2. The hiring outlook re-
mains steady with the BOI at the Q2 level of 38. 
 
Business Services 

 
The composite BOI for the business services sub-sector 
has moderated by 3 points from 54 in Q1 to 51 in Q2. 
The BOI for Volume of Sales stands at 64, 11 points 

higher than the Q1 score, with 73% of the firms expect-
ing an increase in sales volumes backed by new projects 

in the market. The BOI for New Orders is marginally low-
er (1 point) than the Q1 score. Expectations on selling 
prices are steady as 66% of the respondents do not fore-
see any change in selling prices.  
 
The profitability outlook has moderated to 53 from 64 in 
the previous quarter, primarily due to a higher proportion 
(31% in Q2 versus 20% in Q1) of firms expecting a “no 
change” in the Net Profits. However, still a majority 



 
The intensity of the labour policies on business opera-
tions is stable in Q2, 2014. Similar to the last quarter, 
59% of the respondents reported that the new labour 
policy has no negative impact on the business. 
 
 
 
The top concerns affecting the business community due 
to the labour policies include: 
 

Increasing cost of labour:   
 As compared to the previous quarter, a margin-

ally higher proportion of firms (14% in Q2, 2014 
versus 12% in Q1, 2014) indicated that an in-

creasing cost of labour, primarily due to Sau-
dization, is a key concern relating to the labour 
policies. 

 
Availability of skilled labour:  
 12% of the firms indicated that availability of 

skilled labour is a key concern for their business. 
However, the number of firms indicating short-

tor. 
 
Investment plans 
 
The overall outlook for investments in the non-

hydrocarbon sector reflects that companies are cautious 
with respect to business expansion; 47% plan to invest 
in business expansion in this quarter compared to 59% 
in the previous quarter. From a sectoral perspective, the 
trade & hospitality sector is the most optimistic with re-
spect to the business expansion plans, followed by the 
manufacturing sector. 
 
The cautiousness in business expansion is also wit-
nessed in the Hydrocarbon sector, wherein 55% of the 
respondents plan to invest in business expansion plans 
in Q2  compared to 63% in Q1.  
 
Impact of the Labour Policies on the Business  
Community 
 
The Q2, 2014 survey examined responses of the effect 
of the government’s new labour laws in the country and 
the impact of the same. 
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age of skilled labour as a concern has been de-
clining q-o-q from 23% in Q4 2013 to 16% in Q1 
2014 to 12% in Q2 2014.  

 
Government Policy/Regulations:  
 Another 12% of the respondents have reported 

that government policies and regulations affect 

them in terms of acquiring visas and work per-
mits for manpower from other countries. The 
lengthy and expensive visa acquiring process 
has impacts business operations and profitabil-
ity. 

 
 

Appendix 

Hydrocarbon Sector 
Volume of Sales 
 
The BOI for the Volume of Sales parameter of the hydro-
carbon sector has dipped 12 points to 68 in the current 
quarter. Although, the BOI for this parameter has de-
clined, a significant majority of the respondents (73%) 
expect sales volumes to increase in Q2 2014 backed by 
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new contracts and projects in the domestic market. 
 

Level of Selling Prices 
 
The BOI for the Level of Selling Prices parameter is seen 
rising to 43 in Q2 2014, attaining the same level last 
seen in Q2 2012. The positive momentum of this param-
eter is supported by a majority of the respondents (48%) 
citing an increase in selling prices due to rising cost of 
raw materials and other expenses. 
 
Net Profits 
 

Although the BOI for the Net Profits parameter has 
slipped to 58 in Q2 from 62 in Q1, a majority (63%) of the 
respondents in the hydrocarbon sector expect an in-
crease while another 32% expect “no change” on this 
parameter.  
 
 
Number of Employees 
 
Due to a reduced optimism with respect to sales vol-
umes, the BOI for the Number of Employees parameter 
has also declined 18 points from the previous quarter’s 
score of 68. However, a majority of respondents (92%) 



expect to either increase their headcount or maintain it at 
the same level. 
 
 

Non-hydrocarbon sector 
Volume of Sales 
 

 
The BOI for the Volume of Sales parameter has in-
creased to 64 in Q2 2014 from 54 in the previous quarter 
on the back of a majority (70%) of respondents citing an 
expected increase in sales. The optimism of this param-
eter stems from increased demand from both domestic 
and international markets driven by seasonal demand 
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and expectation of new projects.  
 
 
New Orders 
 
With a higher optimism on the Volume of Sales parame-
ter, the BOI for the New Orders parameter has also in-
creased to 59 in Q2; with 62% of the respondents ex-

pecting an increase in their order book status. 
 
Level of Selling Prices 
 
Continuing the declining trend seen in the previous quar-
ter, the BOI for Level of Selling Prices parameter has 
moderated to 25 from 28 in Q1, 2014. The respondents 
surveyed are cautious in terms of this parameter, as a 
majority 65% cited that they will keep prices intact since 
they cannot increase the  prices due to market competi-
tion and cannot reduce it due to higher raw material 
costs and other expenses. A number of firms cited that 
they work on long-term contracts and thus the prices do 
not change on a quarterly basis. 
 
 
Net Profits 
Respondents in the non-hydrocarbon sector are optimis-
tic with respect to their profitability levels in Q2 2014. A 
gain in the BOI for the Net Profits parameter to 55 is at-
tributed due to a majority (62%) of respondents expect-
ing an increase in Net Profits due to expectations of in-
crease in sales volumes. 
 
Number of Employees 
The BOI for the Number of Employees parameter is seen 
steadying in Q2 with 48% of the respondents in the non-
hydrocarbon sector planning to increase their employee 
count on account of business expansion and expecta-
tions of new projects. Another 49% of the firms plan to 
maintain the head-count at the current levels.  
 
Level of Stock 
 



Methodology 

 

The D&B Business Optimism Index 

 

The D&B Business Optimism Index is recognized as a 

product that measures the pulse of the business com-

munity and serves as a reliable benchmark for inves-

tors. The D&B Business Optimism Index is arrived at 

on the basis of a quarterly survey of business expecta-

tions. It is conducted in various countries that D&B 

operates in. Over time, the quarterly survey has 

emerged as a leading indicator of turning points in 

economic activities in these countries. 

 

A random sample is selected from Dun & Bradstreet’s 

commercial database for conducting this survey. This 

sample is divided into hydrocarbon and non-

hydrocarbon segments to eliminate the dominance of 

the former over the latter and understand their dy-

namics individually. The hydrocarbon segment includes 

Saudi Arabia’s mining, oil and gas companies whereas 

the non-hydrocarbon segment encapsulates in its pur-

view the following sectors: 

 

 Manufacturing (140 units) 

 Construction (70 units) 

 Trade, restaurants & hotels (80 units) 

 Transport & communications (60 units) 

 Finance, insurance, real estate & business  

       services (110 units) 

 

The sample is a microcosmic representation of Saudi 

Arabia’s business community. The survey respondents 
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are asked if they expect an increase, decrease or no 

change regarding the following parameters: Volume of 

Sales, Net Profits, Level of Selling Prices, New Orders 

received, Level of Stock, and Number of Employees. 

 

The individual indices for each of the above parameters 

are then calculated by subtracting the percentage of 

respondents expecting decrease from those expecting 

increase. 

 

Additional poll questions are asked relating to the cur-

rent economic scenario and are aimed at gauging the 

business sentiments with regards to several key cur-

rent issues. 

 

For the purpose of the survey, Q1 is the period be-

tween January and March, Q2 is the period between 

April and June, Q3 is the period between July and Sep-

tember, and Q4 is the period between October and 

December each year. 

 

Composite Business Optimism Index 

 

The purpose of the Composite Business Optimism In-

dex is to capture the aggregate weighted behavior of 

all the six individual indices in the non-hydrocarbon 

sector. Beginning in Q3 2010, D&B has further intro-

duced composite indices for all sub-sectors in the non-

hydrocarbon sector to allow one indicator to summa-
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Disclaimer: The information and opinions in this research report were prepared by NCB’s Economics Department. The information 
herein is believed by NCB to be reliable and has been obtained from public sources believed to be reliable. However, NCB makes 
no representation as to the accuracy or completeness of such information. Opinions, estimates and projections in this report consti-
tute the current judgment of the author/authors as of the date of this report. They do not necessarily reflect the opinions of NCB as 
to the subject matter thereof. This report is provided for general informational purposes only and is not to be construed as advice to 
investors or an offer to buy or sell or a solicitation of an offer to buy or sell any financial instruments or other securities or to partici-
pate in any particular trading strategy in any jurisdiction or as an advertisement of any financial instruments or other securities. This 
report may not be reproduced, distributed or published by any person for any purpose without NCB’s prior written consent. 
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