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The NCB group has 2.6 million customers, 9,225 people, 
and presence in six countries. In Saudi Arabia, NCB’s 
Saudization rate is 89.4%.  

Net income in 2010: SR 4.72 billion, 16.9% higher than 
2009. Customer deposits: SR 229.16 billion, 13.1% higher. 
Total assets: SR 282.37 billion, 9.7% higher. Core and 
supplementary capital (tiers 1 and 2): 18.0%.

Rated A+ by Standard & Poor’s and Fitch Ratings. These 
are the highest ratings in the Saudi banking sector. 

Photograph on page 4: T.F. Walters/Saudi Aramco World/SAWDIA. Photograph on page 5 (left): from the archives of Safouh I. Naamani. Photograph on page 5 (right): T.F. Walters/Saudi Aramco World/SAWDIA.
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“  NCB’s expansion strategy aims to extract synergies by 
combining its own expertise in Shariah-compliant financial 
products and management of large networks with new 
Group companies’ insights into their local markets.”

 Donald P. Hill  Head, International Sector



Sustainable



The principles of sustainability have 
gradually become part of the Bank’s 
corporate philosophy. They are now 

viewed as central to NCB’s strategy, and 
potently relevant to the challenges facing all 
banks, companies, and countries in the new 
economic environment.

In early 2008, the Bank committed to 
embedding sustainable concepts into the 
foundations and everyday operations of the 
organization. A Sustainability Policy specific 
to NCB and its circumstances was created – 
culminating in a Sustainability Framework that 
set out priority issues for six stakeholder groups: 
customers, the environment, business partners, 
people, the community, and shareholders. 

The Bank’s definition of sustainability aligns 
with that of the UN’s Bruntland Commission – 
the integrated management of economic, 
environmental, and social performance with 

the goal of creating long-term stakeholder 
value. It integrates three inter-dependent 
areas: people, planet, and profit. 

People: harnessing employees’ expertise, 
creativity, and skills so that NCB competes 
successfully. Sustainability is also about the 
Bank’s relationships with customers, business 
partners, and the community. 

Planet: we hold the environment in trust 
for future generations – environmental 
stewardship is embedded in Islamic values 
and integral to NCB’s corporate culture. 

Profit: business cannot exist without creating 
economic value. Prudent risk management 
and good governance are implicit in fulfilling 
this objective.

Sustainability is a long-term initiative and NCB 
acknowledges that it is still in the formative 
phases of educating, planning, and embedding 

new behaviors. But a start is being made – for 
example, all NCB departments are introducing 
recycling and water and energy conservation 
into their annual planning. Key metrics are 
increasingly being compiled and analyzed.

The Bank published its first sustainability report 
in 2008, becoming the first company in Saudi 
Arabia and the first financial institution in the 
Middle East to comply with the G3 guidelines 
of the Global Reporting Initiative.

NCB was honored to receive the King Khalid 
Award for Responsible Competitiveness in 
2008, 2009, and 2010, and was encouraged 
to see 115 Saudi companies applying for this 
award in 2010. The King Khalid Foundation has 
acknowledged NCB’s pioneering role in this 
area, seen as vitally important for Saudi Arabia 
and the Middle East region.
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“  By embracing values and concepts that have stood the test 
of time, NCB’s skills and flexibility have made a meaningful 
contribution to people’s lives. We are committed to playing 
a central role in supporting future generations, continuing 
our tradition of trust and innovation.”

 AlSharif Khalid AlGhalib  Head, Corporate Banking Sector





Trusted



Generations of Saudis have looked 
to NCB – not only as a homegrown 
bank, but also as an ethical and 

reliable partner in their professional and 
personal lives.

On the business side, this was most apparent 
during the global economic volatility of recent 
years when depositors worldwide found a safe 
haven in NCB. The Bank saw an unprecedented 
surge in deposits, demonstrating customer 
confidence at a time when global financial 
systems were under stress. Depositors recog-
nized NCB’s financial stability and strength, 
and the overall resilience of its franchise.

New group-wide processes for governance, 
risk management, and regulatory compliance 
have made NCB even stronger institutionally, 
providing added assurance to customers, 
business partners, and investors that their bank is 
equipped to prosper in the new economic reality.

However, the sense of responsibility extends 
beyond business. As a major economic player, 
NCB fully appreciates the difference it can make 
within communities. The Bank aims to lead by 
example and act responsibly in all initiatives – 
business or social. 

For instance, as an employer NCB embraces 
diversity and runs many programs that equip 
Saudi men and women with greater skills, 
knowledge, experience, and opportunities. It 
also aims to hire and promote people to work 
in their own region, contributing to local 
economic development.

Engagement with the community is deep and 
long-standing. The Bank’s CSR activities focus 
on helping the disadvantaged, addressing 
specific social problems, financing educational 
and health-related activities, and fostering 
micro and small businesses. These programs 
are carefully managed and externally audited 

to ensure tangible results emerge from the 
significant investment of time and money. 
In 2010, NCB’s community programs touched 
the lives of more than 360,000 people.

A powerful example is INJAZ-Saudi Arabia, 
the local equivalent of America’s Junior 
Achievement program, which teaches young 
people entrepreneurship, business leadership, 
ethics, communications, and financial literacy. 
NCB has sponsored and nurtured INJAZ since 
its introduction to Saudi Arabia in 2008. 
Several Saudi corporations have since joined 
the Bank to implement INJAZ nationwide. 

NCB’s vision is that this world-leading program 
will empower thousands of young Saudis with 
a business dimension to their education, 
preparing them for the challenges posed by 
the Kingdom’s rapid development.
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“  We say together as one. We are part of this culture, 
part of Saudi society, and we need to make sure we 
provide all kinds of financial services, wherever and 
whenever there is a need.”

 Adel Al Howar  Head, Individual Banking Sector



Executive Management  

From left

Zahid Hummusani – EVP, Acting Head, Consumer Finance Sector

Faisal Al-Sakkaf – SEVP, Group Chief Financial Officer

Brian Belcher – SEVP, Group Chief Risk Officer

Abdulkareem A. Abu Alnasr – Chief Executive Officer

Saud S. Sabban – EVP, Head, Human Resources Division

 

David G. Jones – SEVP, Head, Services Sector

AlSharif Khalid AlGhalib – SEVP, Head, Corporate Banking Sector

Adel Al Howar – SEVP, Head, Individual Banking Sector

Abdulrazak M. Elkhraijy – EVP, Head, Islamic Banking Development Group

Donald P. Hill – SEVP, Head, International Sector
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Wealth Management, 
Brokerage, Asset Management, 

and Investment Banking

Participation Banking: 
Retail, Corporate, 
and International

Individual 
Banking

Consumer
Finance

Corporate
Banking



“  People stand by you when you enjoy their trust and they 
respect you when you serve them with sincerity. May Allah 
enable us and our children in serving this generous country 
and the noble Muslim community.”

 Sheikh Salem Bin Mahfouz  NCB Founder and first General Manager
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The NCB group has 2.6 million customers, 9,225 people, 
and presence in six countries. In Saudi Arabia, NCB’s 
Saudization rate is 89.4%.  

Net income in 2010: SR 4.72 billion, 16.9% higher than 
2009. Customer deposits: SR 229.16 billion, 13.1% higher. 
Total assets: SR 282.37 billion, 9.7% higher. Core and 
supplementary capital (tiers 1 and 2): 18.0%.

Rated A+ by Standard & Poor’s and Fitch Ratings. These 
are the highest ratings in the Saudi banking sector. 
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